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EXECUTIVE SUMMARY
A total of 3,150 surveys were completed by Texans who participated in Charitable Bingo games during May through June 2003.  All of the information presented here is based on the responses of those bingo players who completed the surveys.  Although the responses were representative of the intended distribution, it must be kept in mind that the data is self-report data from those players willing to participate in the survey.

The typical bingo player is Caucasian, married, female, and over 65 years of age.  Predominantly, bingo players are currently employed, high school graduates, and have annual incomes of $10,000 to $24,999.  Bingo is most often played on Fridays and Sundays, using Paper (disposable card faces on paper) over the other forms of bingo play (i.e., hand held devices, card minders or stand-alone computers).  While Paper was the most consistent bingo product used, 8-liners were one of the least used forms of bingo entertainment for all the groups.
Charitable Bingo players in Texas play bingo for a variety of reasons.  The most common reasons for playing bingo are entertainment, like playing bingo, chance to win something playing bingo, socializing with friends, and supporting worthy causes.  Many of these reasons are consistent across the demographic and geographic groups.  However, there are some distinct differences that should be noted.  For example, knowing that the bingo in Texas is played to support Texas charities, one would assume that “support worthy causes” would be a common reason for playing bingo.  However, there are groups for which this reasons does not make the top reasons for playing bingo.  Another interesting note is that for many of the groups for which “support worthy causes” does not make the top list, “like what I can win” does make the list of top reasons for playing bingo.

The groups where “support worthy causes” did not make the list of top reasons for playing bingo included:  players under 30 years of age; marital status of single and other; self-employed; annual incomes of less than $10,000, $25,000-$39,999, and over $60,000; less than a high school education; playing bingo 5-6 days per week; and spending $100-$199 per week on bingo.

The groups for whom “like what I can win” is an important reason for playing bingo included:  players under the age of 50; marital status of single and other; self-employed, students, and not currently employed; annual incomes of less than $10,000, $25,000-$39,999, and over $60,000; African Americans, Hispanics, and Asians; less than a high school degree and post-graduate school; playing 5-6 days per week; and spending over $100 per week on bingo.

It appears that there may be two mindsets when it comes to playing bingo:  the thought to support Texas charities and the thought of winning while playing bingo.  This report is not to say that these two mindsets are mutually exclusive.  What the data does show is that there may be demographic differences in the mindsets. 

Knowing which demographic is the majority representation at a bingo hall, or is one that a bingo hall is trying to recruit, would be helpful in determining which aspect of bingo participation could be emphasized.  Better understanding bingo players might assist bingo halls in attracting more players to their games or more frequently to bingo halls.  Additionally, a better understanding of players would allow Charitable Bingo to offer new games that would attract the non-predominate player.  This idea would fit with the finding that players who participate in bingo more days per week are also the players who spend more per week.  The more players participating in bingo could mean more money for Texas charities.
SURVEY METHODOLOGY

The charitable Bingo Division, in coordination with the Research Section of the Texas Lottery Commission Marketing Division, developed and conducted a survey of bingo players across Texas.  The survey was conducted in bingo halls May through June of 2003.  The characteristics of the survey included the following:

The survey was drafted by the staff of the Charitable Bingo Division and the Research Section of the Marketing Division, with assistance from members of the Bingo Advisory Committee.

The final instrument was approved by the Bingo Advisory Committee.

The survey was distributed via mail by Charitable Bingo Division staff to a random selection of bingo halls representing the three classes and five regions determined for this study.

A total of 13,135 surveys were distributed and 3,571 were returned.  Of this returned amount, 3,150 were deemed to be complete and suitable for data analysis.

The returned surveys represented the pre-determined classes and regions and were found to be statistically non-significant.  In other words, the classes and regions were represented, on a weighted basis, by the returned surveys as they were anticipated to be represented by the distributed surveys.

RESULTS

Demographics of the Sample

For Texas, this survey and related data was the first of its kind so comparison to past studies cannot be made.  The current data will serve as a benchmark for future studies on Charitable Bingo players.

A total of 3,150 surveys were completed by Texans who participated in charitable bingo games during May through June 2003.  The typical bingo player is Caucasian, married, female, and over 65 years of age.  Predominantly, bingo players are currently employed, high school graduates, and have annual incomes of $10,000 to $24,999.  Bingo is most often played on Fridays and Sundays, using Paper (disposable card faces on paper) over the other forms of bingo play (i.e., hand held devices, card minders or stand-alone computers).  The most common reasons for playing bingo are entertainment, like playing bingo, chance to win something playing bingo, socializing with friends, and supporting worthy causes.

Although this is the profile of the common bingo player, Texas Charitable Bingo players run the gamut in age, ethnicity, reasons for playing, etc.  The following sections will provide details by geographic and demographic descriptor.  For all of the data presented, it is important to note that the data should be viewed as informational in nature.  Responses reported here are based on completed surveys.  As stated earlier, this information will serve as a directional benchmark for future studies.  The enclosed data should provide some interesting insight into Texas Charitable Bingo players.

Texas Bingo Players by Bingo Products and Activities
There are different activities in which players participate at bingo halls.  The most commonly used bingo product is Paper.  However, there are eight other products or activities available to bingo players.  Graph 1 shows the available bingo products and activities and the percentage of play for each.  The numbers below are based on non-exclusive responses.
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CLASS

Texas Charitable Bingo Play by Class

Texas Charitable Bingo has ten different license classes (A-J) that designate the differences between halls by reported annual gross receipts.  Class A would have the lowest annual gross receipts, where as Class J would have the highest annual gross receipts.  In order to allow for a simplification of survey distribution and data analysis, these ten license classes were reduced to three research classes (A-C).  The condensing of the ten classes into three was done in conjunction with staff from Charitable Bingo so that the classes still represented the differences between the halls that were intended by the ten class system.  License classes A through C were grouped as research Class A.  License classes D through F were grouped as research Class B.  License classes G through J were grouped as research Class C.

The distribution of the surveys by class was weighted to account for the differences in class size.  The return of the surveys maintained the integrity of the distribution, as shown with a Chi-square analysis, so that the three classes were represented in the data analysis as intended.  Graph 2 shows the representation by each class of the entire data set.  
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Class A

Class A is defined as having annual gross receipts less than $75,000 (combining the original license classes of A-C).  The predominate player in Class A is over 65 years of age, married, female, and Caucasian.  This Class A player is retired, a high school graduate, and has an annual income of $10,000-$24,999.  The most common day to play bingo for this class is Sunday.  The primary reasons for playing bingo for the Class A player are entertainment, like playing bingo, support worthy causes, socializing with friends, and a chance to win while playing bingo.  

Class B

Class B is defined as having annual gross receipts of more than $75,000 but less than $200,000 (combining the original license classes of D-F).  The predominate player in Class B is over 65 years of age, married, female, and Caucasian.  This Class B player is either employed or retired, a high school graduate, and has an annual income of $10,000-$24,999.  The most common days to play bingo for this class are Sunday, Thursday, and Friday.  The primary reasons for playing bingo for the Class B player are like playing bingo, entertainment, socializing with friends, support worthy causes, and a chance to win while playing bingo.

Class C

Class C is defined as having annual gross receipts over $200,000 (combining the original license classes of G-J).  As with the other two classes, the predominate player in Class C is over 65 years of age, married, female, and Caucasian.  This Class C player is employed, a high school graduate, and has an annual income of $10,000-$24,999.  The most common days to play bingo for this class are Friday, Saturday, and Sunday.  The primary reasons for playing bingo for the Class C player are like playing bingo, entertainment, a chance to win while playing bingo, socializing with friends, and support worthy causes.  Graph 3 provides the reasons for playing bingo by class.
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Preferred Bingo Products and Activities by Class

There were some variations between the three classes when looking at individual bingo activities.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two products accounted for approximately 50-70 percent of total bingo activities.  Hand Helds for Class C and Hard Cards for Class A were the only other products to represent 10 percent or more of the usage.  Graph 4 provides the bingo activities by class.

[image: image4.emf]Graph 9 - Reasons to Play by Age Group
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REGION

Texas Charitable Bingo Play by Region

Texas Charitable Bingo has five different regions (1-5) that designate the differences between halls by geographic location within the state.  These regions are Region 1-Odessa; Region 2-Dallas; Region 3-Houston; Region 4-San Antonio; and Region 5-Austin.  The distribution of the surveys by region was weighted to account for the differences in region size.  The return of the surveys maintained the integrity of the distribution, as shown with a Chi-square analysis, so that the five regions were represented in the data analysis as intended.  Graph 5 shows the representation by each region of the entire data set.
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Region 1

The predominate player in Region 1 is between 46 and 50 years of age, married, female, and Caucasian.  This Region 1 player is employed, a high school graduate, and has an annual income of $10,000-$24,999.  The most common day to play bingo in this region is Saturday.  The primary reasons for playing bingo for the Region 1 player are like playing bingo, entertainment, a chance to win while playing bingo, socializing with friends, and support worthy causes.
Region 2

The predominate player in Region 2 is over 65 years of age, married, female, and Caucasian.  This Region 2 player is employed, a high school graduate, and has an annual income of $25,000-$39,999.  The most common days to play bingo in this region are Friday and Saturday.  The primary reasons for playing bingo for the Region 2 player are like playing bingo, entertainment, a chance to win while playing bingo, socializing with friends, and support worthy causes.
Region 3

The predominate player in Region 3 is over 65 years of age, married, female, and Caucasian.  This Region 3 player is employed, a high school graduate, and has an annual income of $10,000-$24,999.  The most common days for playing bingo in this region are Friday and Sunday.  The primary reasons to play bingo for the Region 3 player are like playing bingo, entertainment, a chance to win while playing bingo, socializing with friends, and support worthy causes.
Region 4

The predominate player in Region 4 is over 65 years of age, married, female, and Hispanic.  This Region 4 player is employed, a high school graduate, and has an annual income of less than $10,000.  The most common days to play bingo in this region are Friday and Sunday.  The primary reasons for playing bingo for the Region 4 player are like playing bingo, entertainment, a chance to win while playing bingo, socializing with friends, and support worthy causes.

Region 5

The predominate player in Region 5 is over 65 years of age, married, female, and Caucasian.  This Region 5 player is employed, a high school graduate, and has an annual income of $25,000-$39,999.  The most common day to play bingo in this region is Friday.  The primary reasons for playing bingo for the Region 5 player are like playing bingo, entertainment, socializing with friends, a chance to win while playing bingo, and support worthy causes.  Graph 6 provides the reasons for playing bingo by region.
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Preferred Bingo Products and Activities by Region

There were some variations among the five regions when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.   These two bingo products accounted for 50 to 70 percent of the bingo activities.  Hand Helds were the only other product to account for 10 or more percent of the usage for three of the regions.  Graph 7 provides the bingo activities by region.
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AGE

Texas Charitable Bingo Play by Age

Texas Charitable Bingo players come in many ages.  In comparison to the make-up of the State by age, bingo players, as a group, are slightly older.  Different from other forms of gaming, bingo players can be under age 18 if accompanied by the individual’s parent or guardian.  For this study, age was broken into 12 different categories.  Graph 8 provides a breakdown of bingo players by age. 
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Primary Reasons for Bingo Participation by Age Group

The primary reasons for playing bingo, across the 12 age groups, were entertainment, like playing bingo, and a chance to win while play bingo.  However, among the age groups there were some distinct differences.  For example, many of the age groups under 30 did not list “support worthy causes” as one of the top reasons for playing bingo.   Groups under the age of 50 reported “like what I can win” as one of the top reasons for playing bingo.  For age groups over 50 years of age, “support worthy causes” was one of the top reasons for playing bingo, whereas “like what I can win” did not make the list of top reasons.  The 18 to 21 age group was the only group of the 12 that noted “socialize with family” as one of the top reasons for playing bingo.  Graph 9 shows the reasons to play by age group.
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Preferred Bingo Products and Activities by Age

There were some variations between the age groups when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for 50 to 60 percent of the bingo activities among the age groups.  Hand Helds for many of the age groups was the only other product to account for 10 or more percent of usage.  Graph 10 provides the bingo activities by age group.
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Similarities and Differences Between the Age Groups
There were many similarities among the age groups.  Most of the age groups reported themselves as married with the exceptions of the under-18 age and the 18-21 age groups.  Females represented the majority in all age groups. The under-18 age and the 18-21 age groups reported themselves to be students.  The groups over the age of 60 had a majority of retired players.  All age groups with the exception of the 18-21 age group reported incomes of at least $25,000 per year.  The 18-21 age group reported incomes of at least $10,000 per year.  The predominant ethnic makeup of all age groups was Caucasian.  The 26-30, 36-40, and 46-50 age groups reported at least some college education.  All other age groups reported at least a high school education.  The predominate bingo activities across all age groups was Paper and Pull Tabs.  Most of the age groups reported using Hand Held devices as another bingo product, with the 22-25 age group reporting the highest amount of Hand Held use.  The 18-21 age group reported that stationary forms of bingo were utilized.  Most age groups played an average of three days per week.  The 18-21, 22-25, and over 65 age groups reported an average weekly play of two days.  On average, the under-18 age group spent less than $20 per week.  The 18-21 and over 65 age groups reported spending less than $50 per week on average.  All other age groups reported average weekly spending of less than $100.

GENDER

Texas Charitable Bingo Play by Gender

Bingo players are represented more by females than by males.  Compared to the general population, the bingo population is skewed toward a female population.  Graph 11 provides the gender representation of bingo players in Texas.  
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Primary Reasons for Bingo Participation by Gender
Males and females are fairly similar in their top reasons for playing bingo.  There are no distinguishing reasons between the genders, nor does either gender distinguish itself from the overall reasons for playing bingo.  The top reasons for playing bingo, for both males and females, were like playing bingo, entertainment, chance to win, support worthy causes, and socialize with friends.  Graph 12 shows the reasons for playing by gender.
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Preferred Bingo Products and Activities by Gender

There were some variations between the genders when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products account for 50 to 60 percent of all use.  Hand Helds for males were the only other product that account for at least 10 percent of usage.  Graph 13 provides the bingo activities by gender.
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Similarities and Differences Between the Genders
Males and females differ on many of the demographic and behavioral measures used for this study.  Males are more likely to be single, whereas females are more likely to be married.  Males reported incomes of $10,000 and greater whereas females reported incomes of $25,000 and above.  Males are more likely to have a high school education or above.  Females are more likely to have some college education.  Males, on average, are 41 years or older.  Females, on average, are 51 years or older.  Both genders prefer Paper and Pull Tabs as bingo products. 

Similarities between the genders did exist.  Both genders are employed.  A majority of both genders are Caucasian.  Both genders spend, on average, less than $50 per week playing bingo.  Both genders play approximately three days per week.

MARITAL STATUS

Texas Bingo Players by Marital Status
Bingo players were classified into one of three categories for marital status: married, single, or other.  The majority of bingo players were married.  The marital status of bingo players is reflective of the marital status of the general population of the state.  Graph 14 provides a description of bingo players by marital status. 
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Primary Reasons for Bingo Participation by Marital Status
The reasons for playing bingo were similar between all three groups with one exception.  The reasons shared by the three groups were chance to win, entertainment, like playing bingo, and socialize with friends.  Married bingo players reported that “support worthy causes” as one to the top reasons for playing bingo.  Single bingo players and those reporting “other” as a marital status did not report “support worthy causes” as a reason for playing bingo.  These two groups reported “like what I can win” as a reason for playing bingo.  Graph 15 shows the reasons for playing by marital status.
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Preferred Bingo Products and Activities by Marital Status

There were some variations among the groups by marital status when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for 50 to 60 percent of all bingo activities for these groups.  Hand Helds accounted for at least 10 percent of the use by players who reported being married.  Graph 16 provides the bingo activities by marital status.
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Similarities and Differences Between Marital Status Groups
The average player for all marital status groups was female, employed, Caucasian, had at least a high school education, used Paper, Pull Tabs and Hand Helds as bingo products, spent less than $50 per week playing bingo, and played an average of three times per week.  Those who were married reported higher incomes than either the single or the other marital status groups.  The single group was the youngest at 46 years of age.  The married group was next at 51 years of age.  The other group was the oldest at an average of 56 years of age.

EMPLOYMENT STATUS

Bingo Players by Employment Status

Bingo players were asked to classify themselves into one of six employment categories.  These categories were employed, self-employed, retired, homemaker, student, and not currently employed.  The greatest representation of bingo players was currently employed.  Bingo players have a greater representation of non-employed individuals than the overall state representation for the same group.  Graph 17 provides the break-down of bingo players by employment status. 
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Primary Reasons for Bingo Participation by Employment Status
The top reasons for playing bingo shared by all employment groups were chance to win, entertainment, like playing bingo, and socialize with friends.  The response for “like what I can win” was shared by players reporting themselves to be self-employed, students, or not currently employed.  “Support worthy causes” as a response was common for employed, retired, homemaker, and student bingo players.  Graph 18 depicts the reasons for playing bingo by employment status.
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Preferred Bingo Products and Activities by Employment Status
There were some variations between the levels of employment when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for 50 to 60 percent of all activities.  Hand Helds for players reporting themselves to be employed was the only other bingo product to account for at least 10 percent of use.  Graph 19 provides the bingo activities by employment.
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Similarities and Differences Between Employment Groups
The average player for all of the education groups was Caucasian, has at least a high school education, and had an annual income of at least $25,000.  All groups, with the exception of students, were married.  Students reported with a greater frequency of being single.  Most groups were predominantly female with the exception of those reporting to be retired.  This group had an equitable mix of males and females.  All groups, with the exception of the self-employed group, spent less than $50 per week playing bingo.  The self-employed group spent less than $100 per week.  The self-employed and the not currently employed groups reported that they played an average of three days per week.  All other employment groups played an average of two days per week.  Bingo products of Paper, Pull Tabs and Hand Held devices were the same for almost all of the groups.  Students were the only group to report using 8-liners with any frequency.  Ages were varied among the different employment groups.  Those who were employed and those who were not currently employed were at least 41 years of age.  The self-employed group was at least 46 years of age.  Homemakers were at least 51 years of age.  Students were the youngest group at an average of 22 years of age.  The retired group was the oldest at 61 years of age.
HOUSEHOLD INCOME

Texas Bingo Players by Household Income

Bingo players were divided into six household income categories.  These categories ranged from less than $10,000 per year to more than $60,000 per year, with $10,000-$24,999 being the most frequent response and $25,000-$39,999 reported at the median income.  This median income is only slightly lower than the current statewide median household income of $41,376.  Graph 20 shows the make-up of household incomes for bingo players in Texas.  
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Primary Reasons for Bingo Participation by Household Income
The most frequent responses for reasons bingo is played among the six groups were chance to win, entertainment, like playing bingo, and socialize with friends.  Differences existed between the groups for the responses related to supporting worthy causes and liking what is won while playing bingo.  The income groups of $10,000-$24,999, $40,000-$59,999 and those who refused to report their income stated that “support worthy causes” was an important reason for playing bingo.  The income groups of less than $10,000, $25,000-$39,999, and over $60,000 reported that “like what I can win” was an important reason for playing bingo.  Graph 21 provides the reasons for playing by income level.
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Preferred Bingo Products Activities by Household Income

There were some variations between the levels of household income when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for 50 to 60 percent of use by these groups.  Hand Helds were the only other bingo product to account for at least 10 percent of use by three of the six groups.  Graph 22 provides the bingo activities by household income.
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Similarities and Differences Between Income Groups
The average player for all of the income groups was married, female, and used Paper, Pull Tabs and Hand Helds when playing bingo.  All groups reported that they were currently employed with the exception of the less than $10,000 per year group.  This group reported more often that they were retired.  All groups were predominantly Caucasian with the exception of the less than $10,000 group which was predominantly Hispanic.  All groups had at least a high school education with the exception of the less than $10,000 group which reported less than a high school education with a greater frequency.  The over $60,000 per year group was the only group to report spending greater than $50 per week on bingo and playing an average of three days per week.  All other groups reported spending less than $50 per week and playing an average of two days per week.  The less than $10,000 per year and over $60,000 per year groups reported an average age of over 51 years.  The average age for all other groups was over 46 years.
ETHNICITY

Texas Bingo Players by Ethnicity

Bingo players represented many different ethnic groups.  However, the group with the greatest representation was Caucasian.  Although not identical, the ethnic makeup of bingo players is fairly similar to that of the general population of the state.  Graph 23 depicts the ethnic makeup of bingo players in Texas.
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Primary Reasons for Bingo Participation by Ethnicity
For all ethnic groups, there were three shared reasons for playing bingo.  These were entertainment, like playing bingo, and support worthy causes.  Differences among the groups existed for like what can be won, chance to win, and socialize with friends.  Caucasians, Native Americans, and players reporting themselves as “Other” noted that “chance to win” and “socialize with friends” were part of their top reasons for playing bingo.  African Americans, Hispanics, and Asians reported that “like what I can win” made their list for top reasons for playing bingo.  Hispanics were the only group that did not note “socialize with friends” as a top reason for playing bingo.  Graph 24 provides the reasons for playing by ethnic group.
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Preferred Bingo Products Activities by Ethnicity

There were some variations among the ethnic groups when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for 50 to 60 percent of use.  Hand Helds were the only other product to account for at least 10 percent use for players reporting Caucasian and Other as their ethnicity.  Graph 25 provides the bingo activities by ethnicity.
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Similarities and Differences Between the Ethnic Groups

There were very few reported differences between the various ethnic groups.  All groups reported that the majority were married, female, employed, had annual incomes of at least $25,000, played bingo an average of three days per week, and participated in the same bingo activities.  Caucasians and Hispanics reported that they had at least a high school education whereas the other ethnic groups had at least some college education.  Caucasians were slightly older on average as compared to the other ethnic groups, at 51 years and older compared to 46 years and older.  Hispanics reported an average weekly spending of less than $50 whereas the other groups reported average weekly spending of less than $100.

EDUCATION LEVEL

Texas Bingo Players by Education Level
Bingo players were asked to provide their education levels as part of the survey.  Players reported education from less than high school to post-graduate school.  The most common education level was high school graduate.  The general population of the state had slightly greater percentages of college graduates and slightly lower percentages of educational achievement of high school and less than the current bingo population surveyed.  Graph 26 provides the mix of education groups for bingo players. 
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Primary Reasons for Bingo Participation by Education Level
For the top reasons for playing bingo provided, distinguished by education, three reasons were common across all education levels.  These were entertainment, like playing bingo, and socialize with friends.  All education levels, with the exception of less than high school, noted that “support worthy causes” was one of the top reasons for playing bingo.  Players of the less than high school and post-graduate school groups noted that “like what I can win” is an important reason for playing bingo.  Players in the post-graduate school group were the only players to not report “chance to win” as a top reason for playing bingo.  Graph 27 shows the reasons for playing by education level.
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Preferred Bingo Products and Activities by Education

There were some variations between the levels of education when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for at least 50 percent of use.  Hand Helds were the only other bingo product to account for at least 10 percent of use of players with some college education and above.  Graph 28 provides the bingo activities by education.
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Similarities and Differences Between Education Groups

The average player for all of the education groups was married, Caucasian, used Paper, Pull Tabs and Hand Held devices as bingo products, and spent less than $50 per week playing bingo.  All of the education groups were predominantly female with the exception of the post grad school group.  This group was not distinguished by only one gender.  Most of the education groups were currently employed with the exception of the less than high school group that reported with more frequency that they were retired.  Annual incomes increased across the education groups, indicating players with less than high school education had the least annual incomes and players with post grad school experience had the greatest incomes.  Those with less than a high school education as well as those with post grad school experience were, on average, 51 years and older.  All other education groups were an average of 46 years and older.  All groups played an average of two days per week, with the exception of those with a college degree.  This group reported an average participation of days per week of three.

PARTICIPATION

Texas Bingo Players by Days per Week Played

Bingo players play bingo from one to seven days per week.  One to two days per week is the most frequent number of days played with the average number of days per week in which these players play bingo being three days.  Graph 29 provides the distribution of days per week bingo is played.  
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Primary Reasons for Bingo Participation by Participation Rates
Distinguishing players by the number of days per week that they play bingo resulted in the greatest number of differences in regards to top reasons for playing bingo.  The common reasons across all day groups were chance to win, entertainment, and like playing bingo.  “Support worthy causes” was noted by players playing one to four and seven days per week.  Players who play between five and six days per week noted “like what I can win” as a top reason for playing bingo.  Players playing bingo seven days were the only group to note “distraction” as a reason for playing bingo.  Additionally, this group was the only group to not have "socialize with friends" as a top reason for playing bingo.  Graph 30 shows the reasons for playing by the number of days per week bingo is played.
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Preferred Bingo Products and Activities by Number of Days per Week Participating
There were some variations between the groups by number of days playing bingo when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for at least 50 percent of all use.  Hand Helds were the only other product to account for at least 10 percent of use for players participating in bingo at least four days per week.  Graph 31 provides the bingo activities by number of days participating.
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Similarities and Differences Between Participation Groups

There were very few differences between the groups when looking at participation rates as a function of days per week played.  Those with above average participation rates (four or more days per week) were similar to those with average or less than average participation rates on all variables except education levels and spending rates.  Players with higher than average participation rates reported higher levels of education.  The higher participation group also spent over $100 per week whereas the group with less than average participation rates spent less than $100 per week playing bingo.

SPENDING
Texas Bingo Players by Amount Spent Playing Bingo

The amount Texas bingo players spending weekly playing bingo varies from less than $10 to more than $500.  The average amount spent by bingo players is $101 per week.  Graph 32 provides the spending per week for bingo players. 
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Primary Reasons for Bingo Participation by Spending
Despite the differences in spending, the reasons why players play bingo based on spending are not very different.  The players that spend $100-$199 per week were the only group that did not report “support worthy causes” as a top reason for playing bingo.  Players spending $200 and above did not report “socialize with friends” as a top reason for playing bingo.  Graph 33 shows the reasons for playing bingo by the weekly spending.
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Preferred Bingo Products and Activities by Average Weekly Spending

There were some variations among the variety of average weekly spending amounts when looking at individual bingo activities and products.  However, Paper was the most frequently used bingo product, followed by Pull Tabs.  These two bingo products accounted for at least 50 percent of all use.  Stationary and Hand Helds were the only other products to account for at least 10 percent of use for three of the spending groups.  Graph 34 provides the bingo activities by average weekly spending.

[image: image34.emf]Graph 29 - Number of Days per Week for Bingo 

Play

Three Days

17%

 Four Days

8%

Five Days

7%

Six Days

12%

Two Days

25%

Seven Days

6%

One Day

25%


Similarities and Differences Between Spending Groups

As with participation rates, there was not much difference between players who spent more than the weekly average on bingo compared to those who spent less than the weekly average on bingo.  Below average spenders (spending less than $100 per week playing bingo) were more likely to use Hard Cards than the above average spending group.  The below average spending group was also more likely to play bingo two days or less per week.  The group with the highest reported education and income were the players spending over $500 per week playing bingo.






























































