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The Honorable Greg Abbott
The Honorable Dan Patrick
The Honorable Joe Straus
Members of the 84th Legislature
 
Ladies and Gentlemen:

In accordance with Section 466.107 of the State Lottery Act, the Texas Lottery Commission  
(TLC) is submitting its annual Minority Business Participation Report for fiscal year (FY) 2014. 

During FY 2014, the agency achieved an overall participation of 29.02 percent in its  
minority/Historically Underutilized Business (HUB) contracting activity, which represented a  
slight decrease from FY 2013’s performance of 30.76 percent. In addition, the agency continued to  
surpass its 20-percent goal for licensed minority retailers. 

During FY 2015, the Texas Lottery will continue to implement initiatives designed to increase  
the minority/HUB participation in its business operations.

Should you have any questions regarding the report, please do not hesitate to contact our  
executive director, Mr. Gary Grief.

Sincerely, 

J. Winston Krause 
Chairman
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TEXAS LOTTERY COMMISSION

MINORITY BUSINESS
PARTICIPATION REPORT

FISCAL YEAR 2014

INTRODUCTION

The Texas Lottery Commission (TLC) has prepared  
its annual Minority Business Participation Report for  
FY 2014 in accordance with Section 466.107 of the  
State Lottery Act. This report documents the agency’s  
level of minority business participation both in its  
lottery and bingo regulatory contracting activity,  
and in the licensing of lottery sales agents. It also  
provides recommendations for the improvement  
of lottery-related minority business opportunities.

As defined by the State Lottery Act, a “minority 
business” is a “business entity at least 51  
percent of which is owned by minority  
group members or, in the case of a  
corporation, at least 51 percent of the  
shares of which are owned by minority  
group members.” Minority group  
members include African Americans, 
American Indians, Asian Americans,  
Mexican Americans and other Americans 
of Hispanic origin. Throughout this report,  
the terms “minority-owned business” and  
“minority business” are used interchangeably. 

Although it is not specifically addressed by  
the State Lottery Act, the TLC also has a  
strong commitment to including minorities  
in its business operations by maintaining  
a diverse workforce. Information about  
this area is included in Appendix D of  
the report (page 25).
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Texas Lottery Commission Vision

To be the preeminent Lottery and Charitable Bingo agency through innovative leadership.

Texas Lottery Mission

The Texas Lottery is committed to generating revenue for the state of Texas through the responsible 
management and sale of entertaining lottery products. The Texas Lottery will incorporate the high-
est standards of security and integrity, set and achieve challenging goals, provide quality customer 
service and utilize a TEAM approach.

Charitable Bingo Mission

Provide authorized organizations the opportunity to raise funds for their charitable purposes by con-
ducting bingo. Determine that all charitable bingo funds are used for a lawful purpose. Promote and 
maintain the integrity of the charitable bingo industry throughout Texas.

Core Values

The Texas Lottery Commission combines private business management principles with public service 
standards of conduct in all its operations. The following values guide us in our work: 

	 •	Integrity	and	Responsibility
	 •	Innovation
	 •	Fiscal	Accountability
	 •	Customer	Responsiveness
	 •	Teamwork
	 •	Excellence
 
Minority/HUB Commitment

The Texas Lottery Commission is committed to assisting and including minority-owned businesses 
and Historically Underutilized Businesses (HUBs) in its procurement opportunities. In accordance 
with the provisions of the State Lottery Act, Texas Government Code, Chapter 466, the agency and 
its contractors make a good faith effort to contract and subcontract with minority-owned businesses 
for the purchase of supplies, equipment, and services for the operation of the agency. 

Minority/HUB Program

The TLC’s Minority/HUB Program functions as part of the agency’s Administration Division.  
The agency’s HUB Coordinator is responsible for advising and assisting the TLC in complying with 
the requirements of the State Lottery Act and the state’s HUB rules. The agency’s Minority/HUB 
Program operates in three key areas to promote the inclusion and utilization of minority-owned  
businesses and HUBs: outreach activities, contract compliance and reporting. 

BACKGROUND
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Outreach Activities

Outreach activities make up one of the most important components of the TLC’s Minority/HUB 
Program. The purpose of these activities is to inform minority/HUB vendors about opportunities 
to provide goods and services to the agency and its contractors. Outreach is performed primarily 
by participating in business opportunity forums and other events throughout the state. The TLC 
HUB Coordinator may also assist in planning and cosponsoring statewide events in cooperation 
with other state agencies. In addition, the agency conducts an annual HUB Forum to inform 
minority/HUB vendors about TLC procurement processes and to provide networking oppor- 
tunities. A chart listing the outreach events in which the agency participated during FY 2014 
is available in Appendix C (page 24). 

Other types of outreach activities include providing information to prospective vendors via the TLC 
website, coordinating meetings with individual minority/HUB vendors, administering the agency’s 
Mentor-Protégé Program, and assisting eligible businesses with obtaining state HUB certification. 

Contract Compliance

The TLC’s HUB Coordinator, Purchasing and Contracts staff, and administering divisions work 
collaboratively to maintain vendor compliance with contract terms relating to minority and HUB 
participation. The first step in this process involves assisting the agency with making HUB sub-
contracting determinations for contracts with an expected value of $100,000 or more prior to 
releasing solicitations. Pre-bid and pre-proposal conferences are held to highlight the TLC’s HUB 
policy and subcontracting plan requirements. The HUB Coordinator also assists evaluation teams 
by reviewing bids/proposals to determine whether the HUB good faith effort criteria were met. 
Finally, the agency’s subcontracting plans are monitored for compliance following contract award.

Reporting

The TLC’s minority/HUB expenditures are monitored throughout the year. Monthly internal  
minority/HUB participation reports are distributed to agency directors, and 
periodic updates are provided to TLC commissioners. In addition,  
HUB subcontracting expenditures and supplemental  
information are reported twice annually to  
the Comptroller of Public Accounts (CPA)  
for inclusion in the Statewide HUB  
Reports. During FY 2014, in  
accordance with CPA budget  
riders 17 and 18, the TLC also  
submitted the required Quarterly  
Assessments of HUB Related  
Activities. HUB participation  
information is included in the  
agency’s Strategic Plan, Legislative  
Appropriations Request, and Annual  
Report of Non-Financial Data.
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Executive Summary

During FY 2014, the TLC continued its efforts 
to provide opportunities for minority-owned 
businesses to participate in its procurement 
processes. Developing contacts with minority-
owned businesses in Texas and licensing minor-
ity retailers as Texas Lottery sales agents are 
essential to the agency’s initiatives. 

The TLC’s overall expenditures, as captured by 
the CPA’s Fiscal Year 2014 Annual Statewide HUB 
Report, increased from FY 2013 to FY 2014 (see 
Table A, page 8). During this reporting period,  
the Commission ranked 17th by overall expendi-
tures among the 50 largest-spending agencies, as 
compared with ranking 18th during FY 2013.

FIG. 1
MINORITY/HUB SPENDING

(IN MILLIONS)

FIG. 2
MINORITY SPENDING

During FY 2014, the TLC achieved an overall 
participation rate in its minority/HUB contract-
ing activity of 29.02 percent. As shown in Fig-
ure 1, total expenditures paid to all minority/
HUB vendors decreased slightly from the previ-
ous fiscal year. Figure 2 summarizes payments 
made to minority-owned businesses only (not 
including non-minority women or service-dis-
abled veterans*). During this reporting period, 
total expenditures to minority-owned businesses 
increased, due to an increase in direct payments. 
Subcontracting payments to minority-owned 
businesses decreased slightly. Figure 3 shows the 
breakdown of FY 2014 minority/HUB spend-
ing by ethnic group.

* Service-disabled veterans were added to the statewide HUB pro-
gram, effective September 1, 2013 (see definition of “Economically 
disadvantaged person” in Appendix A).
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FIG. 4
NUMBER OF

MINORITY RETAILERS

FIG. 5
MINORITY RETAILERS 

BY DISTRICT

FIG. 3
FY 2014 MINORITY/HUB SPENDING BY ETHNICITY

During FY 2014, the TLC continued to exceed the 20-percent goal for its minority-owned Texas 
Lottery retailer base which is set out in Texas Government Code Section 466.151. Minority retailers 
now number 8,271, representing 47.82 percent of the agency’s total Texas Lottery retailer base (see 
Figures 4 and 5). In addition, for the eighth consecutive year, the TLC has maintained a minority 
retailer percentage of more than 40 percent. More detailed information on minority retailers  
by county is located in Appendix B (page 18).
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The Commission’s key contractors during FY 2014 for contracts estimated to be $100,000 or more*  
included the following:

Allied Barton Security Services LLC – Security officer services.

Austin Ribbon and Computer Supplies, Inc.** – Uninterrupted power supply lease. 

Barker & Herbert Analytical Laboratories, Inc. – Lottery product testing services. 

Beehive Specialty Co.** – Promotional products.

Canon Solutions America (fka Océ Imagistics, Inc.)  – Document management services.

DK Partners, P.C. (fka Davila, Buschhorn and Associates, P.C.)** – Lottery drawings CPA services.

Elephant Productions, Inc. – Drawing studio and production services.

Elsym Consulting, Inc. – Internal control system and related services.

Eubank and Young Statistical Consulting – Statistical consulting services.

Grant Thornton, LLP – Lottery security study services.

Grant Thornton, LLP – Risk review and compliance monitoring services.

GTECH Corporation® – Lottery operations and services.

GTECH Corporation (fka GTECH Printing Corporation) – Instant ticket manufacturing and services.

Ipsos-Reid Corporation – Market research services.

Knight Security Systems, LLC – Surveillance camera products and services.

Latinworks Marketing, LLC** – Advertising services. 

McConnell and Jones, LLP** – Internal audit services. 

Meyertons, Hood, Kivlin, Kowart and Goetzel, P.C. – Outside counsel intellectual property legal services.

Pollard Banknote, Ltd. – Instant ticket manufacturing and services.

RFD & Associates, Inc.** – DBITS application development for Charitable Bingo Operations Division system.

Scientific Games International, Inc. – Instant ticket manufacturing and services.

Sequel Data Systems, Inc.** – PC equipment lease.

SHI Government Solutions** – Microsoft enterprise agreement.

SHI Government Solutions** – SAN equipment lease.

Sierra Group, LLC – Promotional products.

SunGard Vericenter, Inc. – Website hosting services.

Tyco Integrated Security (fka ADT Security Systems) – Security management system and monitoring services.

Weaver and Tidwell, LLP – Audit services.

*List does not include interagency contracts, property leases, or licensed property contracts. 
**HUB certified contractors

KEY CONTRACTORS
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Fiscal Year 2014 Highlights 

•  The TLC’s minority/HUB expenditures totaled more than $44.9 million.

•  For FY 2014, the Texas Lottery Commission ranked 17th in terms of overall expenditures as  
captured by the CPA’s Fiscal Year 2014 Annual Historically Underutilized Business (HUB) Report.  
Of the 17 largest-spending state agencies, the TLC ranked number one by overall HUB percent-
age (see Table C, page 12).

•  Five of the TLC’s contractors increased subcontracting payments to minority/HUB businesses.

•  Seven HUB companies provided key contract services to the agency during FY 2014 (see page 6).

•  The TLC provided over $25,000 worth of bid opportunities at the “Doing Business Texas Style 
Spot Bid Fair” held in conjunction with ACCESS 2014 in Irving, Texas, and was able to award 
$7,745 to HUBs who attended the event. 

• The TLC formalized two mentor-protégé relationships during FY 2014.

•  The TLC continued its vendor education efforts regarding the HUB subcontracting plan (HSP) 
by offering one-on-one HSP workshops and reviews of draft HSPs. This resulted in greater  
numbers of compliant HSPs and increased competition.

•  The TLC participated in 14 economic opportunity  
forums and HUB-related outreach events statewide.

•  The TLC conducted a successful annual  
HUB forum on July 15, 2014, which attracted  
minority/HUB participants from across  
the state. Roundtable networking sessions  
at this event allowed maximum interaction 
between attendees, agency staff, and key 
TLC contractors.

•  The TLC participated in HUB  
Discussion Workgroup meetings that 
were held during the fiscal year.

•  The TLC maintained a minority  
retailer percentage of more than  
40 percent for the eighth consecutive  
year. This represents a retailer  
participation of more than twice  
the established goal. 
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FISCAL YEAR 2014 MINORITY/HUB EXPENDITURE SUMMARY

TABLE A

I. DIRECT MINORITY/HUB EXPENDITURES

MINORITY/HUB GROUP DIRECT EXPENDITURES % OF TOTAL

TOTAL

AfricAn AmericAn 

HispAnic AmericAn 

AsiAn AmericAn 

nAtive AmericAn 

AmericAn Women

service DisAbleD veterAns

$134,517

$32,789,995

$323,587

$0

$2,192,018

$0

0.09%

21.18%

0.21%

0.00%

1.42%

0.00%

AfricAn AmericAn 

HispAnic AmericAn 

AsiAn AmericAn 

nAtive AmericAn 

AmericAn Women

service DisAbleD veterAns

$7,151,979

$1,766,117

$53,177

$0

$521,878

$0

5.99%

1.48%

0.04%

0.00%

0.44%

0.00%

$35,440,117 22.89%

II. MINORITY/HUB SUBCONTRACTING EXPENDITURES

MINORITY/HUB GROUP SUBCONTRACTING
EXPENDITURES

% OF NON-MINORITY/
NON-HUB TOTAL

TOTAL

III. GRAND TOTAL OF MINORITY/HUB EXPENDITURES

MINORITY/HUB GROUP % OF TOTAL

GRAND TOTAL $44,933,268 29.02%

MINORITY/HUB
EXPENDITURES

NOTE: Fiscal Year expenditures were based on the reportable expenditure object codes utilized by the Comptroller of Public Accounts (CPA) 
for the State of Texas HUB Report. Totals may not sum exactly to CPA report due to rounding. Minority/HUB expenditures were derived 
from the Fiscal Year 2014 Annual Historically Underutilized Business (HUB) Report plus Texas Lottery Commission spending with minority and 
women-owned businesses (direct and indirect) who were not HUB certified during FY 2014.

7.95%$9,493,151

TOTAL EXPENDITURES

$154,829,950

TOTAL EXPENDITURES

$154,829,950

TOTAL NON-MINORITY/
NON-HUB EXPENDITURES

$119,389,833

AfricAn AmericAn 

HispAnic AmericAn 

AsiAn AmericAn 

nAtive AmericAn 

AmericAn Women

service DisAbleD veterAns

$7,286,496

$34,556,112

$376,764

$0

$2,713,896

$0

4.71%

22.32%

0.24%

0.00%

1.75%

0.00%
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The Texas Lottery Commission promotes fair and competitive opportunities for minority/
HUB vendors interested in doing business with the agency and its key contractors. The TLC 
conducted an effective program during FY 2014 to inform and educate minority businesses/
HUBs about opportunities to provide supplies, equipment, and services for the operation 
of the agency and to serve as licensed sales agents. The following sections detail some of the 
TLC’s achievements in FY 2014.

Inclusion in Procurements

The TLC’s procurement-related initiatives included:

	 •  Participating in forums and other outreach events to inform minority/HUB vendors 
about the TLC’s contracting and subcontracting opportunities.

	 •  Hosting an annual HUB forum to present procurement-related information to minor-
ity/HUB vendors and provide networking opportunities. 

	 •  Determining the probability of subcontracting and identifying potential minority/HUB  
subcontracting opportunities for contracts with an  
expected value of $100,000 or more.

	 •  Providing vendor support by offering one-on-one 
HUB subcontracting plan (HSP) workshops and 
reviews of draft HSPs. 

	 •  Evaluating good-faith-effort compliance with HSP 
requirements as part of the bid/proposal process. 

	 •  Conducting post-contract award follow-up  
with awarded vendors to discuss HSP 
requirements; monitoring contracts  
to ensure compliance. 

	 •  Providing procurement opportunities 
at HUB Forums and other outreach 
events. 

	 •  Hosting meetings with interested 
vendors to assist them in becoming 
familiar with the TLC’s procure-
ment processes.

	 •  Assisting eligible vendors to  
become certified as HUBs.

FISCAL YEAR 2014 ACCOMPLISHMENTS
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Bids/Proposals Received and Contracts Awarded:

During FY 2014, the TLC received 44 competitive bids and proposals from HUB vendors, which 
represented nearly 65 percent of all responses. Overall, the agency awarded 205 total contracts  
to HUB vendors, 98 of which were awarded to minority-owned HUBs. These included contracts  
resulting from spot purchases, informal and formal quotes, bids, offers, and proposals received 
from HUB vendors. 

Outreach Activities

Advertisements: During FY 2014, the TLC ran print advertisements to promote its HUB  
program and to publicize minority/HUB outreach events in minority-owned newspapers.  
Examples of the types of advertising placed are available in Appendix E (page 27).

Outreach Materials: The TLC provided information to minority businesses and HUBs that  
were interested in doing business with the agency. This included information regarding the  
agency’s procurements, and contacts for both agency staff and key TLC contractors. 

Website: Information about the TLC’s Minority/HUB Program is available via the agency’s  
website (txlottery.org), which also provides links to Statewide HUB Program information.

Forums: In accordance with legislative mandates, the TLC participated in conferences, forums 
and vendor fairs to provide information regarding the agency’s procurement opportunities. As part 
of the TLC’s outreach program, staff attended Economic Opportunity Forums (EOFs) sponsored  
by state agencies and/or other governmental entities. These included forums presented by the Texas 
Procurement and Support Services (TPASS) division of the Comptroller of Public Accounts (CPA).  
In addition, the TLC participated in a number of forums, conferences and other events coordi-
nated by other state agencies and/or small, minority- and woman-owned business organizations.  
A summary of the agency’s outreach efforts is provided in Appendix C (page 24) of this report.

The TLC conducted its Annual HUB Forum on July 15, 2014, in Austin. The forum drew  
minority- and woman-owned companies from throughout the state. Texas Lottery Commission 
presenters provided an overview of the agency’s procurement opportunities and processes, as well 
as other information to assist HUBs. Roundtable networking sessions provided attendees with the 
opportunity to meet face-to-face with agency management/staff and representatives from some of 
the TLC’s largest contractors. Vendors who attend the TLC forum consistently provide positive 
feedback regarding the meeting format and the opportunity to directly network with agency staff 
and contractors.

Subcontracting Opportunities: In FY 2014, the TLC continued to identify subcontracting 
opportunities for minority/HUB vendors and to monitor HUB Subcontracting Plan requirements.

FISCAL YEAR 2014 ACCOMPLISHMENTS
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Mentor-Protégé Program

In accordance with Texas Government Code, Section 2161.065, all state agencies with biennial bud-
gets of more than $10 million are required to have a Mentor-Protégé Program. The purpose of the 
Mentor-Protégé Program is to foster long-term relationships between prime contractors and HUBs. 
The ultimate goal of the program is to provide developmental assistance to HUBs that will potentially 
increase their ability to contract directly with the state and/or to obtain subcontract opportunities un-
der a state contract. All relationships among mentors, protégés and the program sponsor are voluntary, 
and participation in the agency’s Mentor-Protégé Program is neither a guarantee for a contract oppor-
tunity nor a promise of business.

The TLC formalized two mentor-protégé relationships during FY 2014. The Mentor-Protégé Program 
is an ongoing initiative, and the TLC will continue its efforts to form additional relationships during 
FY 2015.

HUB Discussion Workgroup

The TLC participates in the HUB Discussion Workgroup, an established group of HUB Coordinators 
from state agencies and institutions of higher education that meets on a regular basis. The workgroup 
shares program practices and ideas, supports outreach events, and provides input to the CPA on meth-
ods for improving the state’s HUB Program. 

Contractor Support

Contractors are encouraged to include minority businesses and HUBs when purchasing goods and/
or services related to the fulfillment of their contracts with the TLC. When the TLC determines 
that subcontracting is probable for contracts with an expected value of $100,000 or more, respon-
dents must complete HUB subcontracting plan (HSP) forms and perform a good faith effort to use 
HUBs when subcontracting. The state’s Centralized Master Bidders List and HUB Directory are key 
resources for identifying potential HUB subcontractors. Many of the TLC’s largest contractors also 
participated in the TLC’s FY 2014 HUB Forum, providing information and networking opportuni-
ties to HUBs. Through these efforts, the agency’s key contractors who utilized minority and/or HUB 
subcontractors achieved the following results in FY 2014:

FISCAL YEAR 2014 ACCOMPLISHMENTS

CONTRACTOR NAME
MINORITY/HUB  

SUBCONTRACTING EXPENDITURES*

lAtinWorks mArketing, llc

gtecH corporAtion

scientific gAmes internAtionAl, inc. 

pollArD bAnknote, ltD.

Dk pArtners. p.c. (fkA DAvilA, buscHHorn & AssociAtes, p.c.)

gtecH corporAtion (fkA gtecH printing corporAtion)

$10,538,694

$4,794,333

$3,241,249

$1,259,179

$206,501

$198,391

*Amounts have been rounded to the nearest dollar.

TABLE B
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FISCAL YEAR 2014 ACCOMPLISHMENTS

Rank Among Largest-Spending Agencies 

The Texas Lottery Commission ranked 17th in terms of overall expenditures captured by the CPA’s 
Fiscal Year 2014 Annual Historically Underutilized Business (HUB) Report. Of the 17 largest-spending 
agencies, the TLC ranked 1st by overall HUB percentage (see Table C).

TABLE C
ANNUAL FISCAL YEAR 2014 HUB REPORT

SEVENTEEN LARGEST-SPENDING AGENCIES RANkED BY OVERALL HUB PERCENTAGE

Minority Retailers

The Texas Lottery Commission’s minority retailer base consistently exceeds its statutory goal of 
20 percent. In FY 2014, the agency’s minority retailers numbered 8,271, which represented 47.82 
percent of the Texas Lottery’s total retailer base (see Figure 4 and Appendix B). This represents an 
increase from the previous fiscal year. In addition, the agency has maintained a minority retailer 
percentage of more than 40 percent for the past eight fiscal years. 

RANk AGENCY NAME
TOTAL

EXPENDITURES
HUB

EXPENDITURES

texAs lottery commission

university of Houston

university of texAs system

texAs tecH university

HeAltH & HumAn services commission

university of texAs At Austin

texAs DepArtment of criminAl Justice 

tHe texAs A & m university system

texAs A & m university (mAin univ)

DepArtment of stAte HeAltH services

ut soutHWestern meDicAl center/DAllAs

DepArtment of public sAfety

texAs eDucAtion Agency

university of texAs meDicAl brAncH

texAs DepArtment of trAnsportAtion

ut mD AnDerson cAncer center

generAl lAnD office

 $154,829,950 

 $288,137,583 

 $639,033,386 

$211,454,157 

$831,801,361 

$315,250,758 

$263,799,698 

$424,020,133 

$255,633,078

 $386,352,955 

 $685,141,622 

 $197,261,570 

$186,259,608 

$358,960,252 

$6,228,744,191 

$1,291,787,237 

$266,215,511 

 $44,875,834 

 $81,907,203 

 $154,128,787 

 $46,441,968 

 $184,681,128 

 $63,474,811 

 $42,746,189 

 $68,683,987 

 $41,121,387 

 $56,347,460 

 $99,400,406 

$25,289,928  

$20,499,764 

 $34,685,312 

 $446,382,639 

 $69,786,934 

 $13,766,611 

28.98%

28.43%

24.12%

21.96%

22.20%

20.13%

16.20%

16.20%

16.09%

14.58%

14.51%

12.82%

11.01%

9.66%

7.17%

5.40%

5.17%

HUB
PERCENTAGE

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

Note:  The largest-spending agencies are determined by total expenditures made for object codes which are reportable in the CPA’s Fiscal Year 
2014 Annual Historically Underutilized Business (HUB) Report. The state does not have an overall HUB goal, but utilizes six procurement category 
goals, in accordance with the State Disparity Study. These figures are for HUB utilization only, and do not include expenditures made to 
uncertified minority or woman-owned businesses, which are included in the Texas Lottery Commission’s totals elsewhere in this report. 
These figures are unaudited.
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FISCAL YEAR 2015 Recommended Improvements

•  Develop a Frequently Asked Question (FAQ) page regarding the HSP process. 

•  Continue working with TLC technical staff to improve internal HUB reporting  
capabilities.

•  Track expenditures made to graduated HUBs. 

•  Attend at least one new outreach event that is focused on service-disabled veterans. 

•  Increase the number and value of bid opportunities provided at the “Doing Business 
Texas Style” Spot Bid Fair.

•  Maintain active participation in the HUB Discussion Workgroup.

•  Continue ongoing efforts to assist vendors with  
HUB subcontracting plan preparation,  
and track HSP success rates.



M I N O R I T Y  B U S I N E S S  PA RT I C I PAT I O N  R E P O RT  F Y  2 0 1 4 15

APPENDICES

A . Def in it ions  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16

B.  Minor it y  Re ta i le rs  by  Cou nt y  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18

C .  HU B,  Minor it y  a nd Sm a l l  Bu sine ss  Out re ach Eve nts  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 4

D. Work force  Dive rs it y  Hu m a n Re source s  State me nt   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25

E .  Sa mple  Adve r t i se me nts  in  Minor it y  Newspape rs  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27



T E X A S  L O T T E RY  C O M M I S S I O N16

MINORITY BUSINESS: As defined in Texas Government Code §466.107 (b), “Minority Business” 
means a business entity at least 51 percent of which is owned by minority group members or, in the 
case of a corporation, at least 51 percent of the shares are owned by minority group members, and that:

 1) is managed and, in daily operations, is controlled by minority group members; and

 2)  is a domestic business entity with a home or branch office located in this state and is not a 
branch or subsidiary of a foreign corporation, firm or other business entity.

“MINORITY GROUP MEMBERS” include African Americans, American Indians, Asian Americans,  
and Mexican Americans and other Americans of Hispanic origin.

HISTORICALLY UNDERUTILIzED BUSINESS (HUB): As defined in Texas Government Code, §2161.001 
subdivisions (2) and (3), “historically underutilized business” means an entity with its principal place  
of business in the state of Texas that is:

 1)  a corporation formed for the purpose of making a profit in which 51 percent or more of all 
classes of the shares of stock or other equitable securities are owned by one or more economi-
cally disadvantaged persons who have a proportionate interest and actively participate in the 
corporation’s control, operation and management;

 2)  a sole proprietorship created for the purpose of making a profit that is completely owned,  
operated, and controlled by an economically disadvantaged person;

 3)  a partnership formed for the purpose of making a profit in which 51 percent or more of the 
assets and interest in the partnership are owned by one or more economically disadvantaged 
persons who have a proportionate interest and actively participate in the control, operation  
and management;

 4)  a joint venture in which each entity in the venture is a historically underutilized business,  
as determined under another paragraph of this subdivision; or

 5)  a supplier contract between a historically underutilized business determined under another 
paragraph of this subdivision and a prime contractor under which the historically underuti-
lized business is directly involved in the manufacture or distribution of the goods or otherwise 
warehouses and ships the goods.

“ECONOMICALLY DISADVANTAGED” PERSON means a person who is economically disadvantaged 
because of the person’s identification as a member of a certain group, including Black Americans, His-
panic Americans, women, Asian Pacific Americans, Native Americans, and veterans as defined by 38 
U.S.C. Section 101(2) who have suffered at least a 20 percent service-connected disability as defined by 
38 U.S.C. Section 101(16), and who has suffered the effects of discriminatory practices or other similar 
insidious circumstances over which the person has no control.

APPENDIX A

DEFINITIONS
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COMMISSION: As defined in Texas Government Code, §466.002(1), “Commission” means the 
Texas Lottery Commission.

HUB SUBCONTRACTING PLAN: As defined by Texas Administrative Code Title 34, Part 1, Chap-
ter 20, Subchapter B, Rule §20.11, a HUB subcontracting plan is “written documentation regard-
ing the use of subcontractors, which is required to be submitted with all responses to state agency 
contracts with an expected value of $100,000 or more where subcontracting opportunities have 
been determined by the state agency to be probable. The HUB subcontracting plan subsequently 
becomes a provision of the awarded contract, and shall be monitored for compliance by the state 
agency during the term of the contract.”

LOTTERY: As defined in Texas Government Code, §466.002(5), “lottery” means the procedures 
operated by the state under this chapter through which prizes are awarded or distributed by 
chance among persons who have paid, or unconditionally agreed to pay, for a chance or other  
opportunity to receive a prize.

SALES AGENT OR SALES AGENCY: As defined in Texas Government Code §466.002(9),  
“sales agent” or “sales agency” means a person licensed under this chapter to sell tickets.

SUBCONTRACTOR: As defined in Texas Government Code 
§2251.001, “subcontractor” means a person who contracts 
with a vendor to work or contribute toward completing 
work for a governmental entity.

LOTTERY OPERATOR: As defined in 
§466.002(7), “lottery operator” 
means a person selected under 
§466.014(b) to operate a lottery.

VENDOR: As defined in  
Texas Government  
Code §2251.001, 
“vendor” means  
a person who  
supplies goods  
or a service to a  
governmental  
entity or another  
person directed  
by the entity.

DEFINITIONS

APPENDIX A
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APPENDIX B

COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

AnDerson

AnDreWs

AngelinA

ArAnsAs

ArcHer

Armstrong

AtAscosA

Austin

bAiley

bAnDerA

bAstrop

bAylor

bee

bell

bexAr

blAnco

borDen

bosQue

boWie

brAZoriA

brAZos

breWster

briscoe

brooks

broWn

burleson

burnet

cAlDWell

cAlHoun

cAllAHAn

cAmeron

cAmp

cArson

cAss

cAstro

cHAmbers

cHerokee

cHilDress

clAy

cocHrAn

coke

colemAn

collin

106

9

65

25

10

3

37

35

6

13

58

4

19

208

954

13

0

28

49

183

125

8

2

5

32

24

37

25

18

11

180

12

6

24

7

45

41

7

5

6

4

9

334

50

2

17

9

3

1

18

24

0

5

29

0

8

84

503

6

0

10

13

120

88

2

0

2

7

15

17

5

9

2

48

4

0

6

0

24

21

0

0

2

2

1

151

47.17%

22.22%

26.15%

36.00%

30.00%

33.33%

48.65%

68.57%

0.00%

38.46%

50.00%

0.00%

42.11%

40.38%

52.73%

46.15%

0.00%

35.71%

26.53%

65.57%

70.40%

25.00%

0.00%

40.00%

21.88%

62.50%

45.95%

20.00%

50.00%

18.18%

26.67%

33.33%

0.00%

25.00%

0.00%

53.33%

51.22%

0.00%

0.00%

33.33%

50.00%

11.11%

45.21%

MINORITY RETAILERS BY COUNTY
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APPENDIX B

COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

collingsWortH

colorADo

comAl

comAncHe

concHo

cooke

coryell

cottle

crAne

crockett

crosby

culberson

DAllAm

DAllAs

DAWson

DeAf smitH

DeltA

Denton

De Witt

Dickens

Dimmit

Donley

DuvAl

eAstlAnD

ector

eDWArDs

ellis

el pAso

erAtH

fAlls

fAnnin

fAyette

fisHer

floyD

foArD

fort benD

frAnklin

freestone

frio

gAines

gAlveston

gArZA

gillespie

0

15

12

1

0

16

12

1

1

1

0

3

0

952

3

1

1

137

3

1

10

0

6

4

19

1

42

131

14

6

10

6

1

0

0

180

3

7

9

2

191

0

2

0.00%

55.56%

18.46%

7.69%

0.00%

42.11%

35.29%

50.00%

20.00%

16.67%

0.00%

30.00%

0.00%

57.84%

33.33%

6.67%

33.33%

44.34%

20.00%

33.33%

66.67%

0.00%

42.86%

16.00%

19.00%

33.33%

42.00%

35.03%

50.00%

37.50%

41.67%

27.27%

25.00%

0.00%

0.00%

62.94%

42.86%

30.43%

45.00%

20.00%

67.73%

0.00%

15.38%

2

27

65

13

5

38

34

2

5

6

8

10

10

1646

9

15

3

309

15

3

15

5

14

25

100

3

100

374

28

16

24

22

4

5

1

286

7

23

20

10

282

5

13

MINORITY RETAILERS BY COUNTY
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APPENDIX B

MINORITY RETAILERS BY COUNTY

COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

glAsscock

goliAD

gonZAles

grAy

grAyson

gregg

grimes

guADAlupe

HAle

HAll

HAmilton

HAnsforD

HArDemAn

HArDin

HArris

HArrison

HArtley

HAskell

HAys

HempHill

HenDerson

HiDAlgo

Hill

Hockley

HooD

Hopkins

Houston

HoWArD

HuDspetH

Hunt

HutcHinson

irion

JAck

JAckson

JAsper

Jeff DAvis

Jefferson

Jim Hogg

Jim Wells

JoHnson

Jones

kArnes

kAufmAn

0

1

7

3

37

41

21

23

3

0

2

0

0

1

2337

16

0

0

20

1

32

173

9

1

9

9

21

2

3

32

2

1

3

8

3

0

75

2

19

41

2

3

44

0.00%

20.00%

41.18%

16.67%

34.58%

30.83%

72.41%

31.51%

12.50%

0.00%

18.18%

0.00%

0.00%

2.08%

72.53%

34.78%

0.00%

0.00%

22.99%

20.00%

53.33%

47.66%

20.93%

7.14%

18.00%

33.33%

56.76%

7.41%

60.00%

47.76%

11.11%

20.00%

30.00%

44.44%

7.89%

0.00%

27.99%

40.00%

52.78%

36.61%

16.67%

17.65%

47.31%

1

5

17

18

107

133

29

73

24

5

11

4

7

48

3222

46

0

5

87

5

60

363

43

14

50

27

37

27

5

67

18

5

10

18

38

2

268

5

36

112

12

17

93
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APPENDIX B

MINORITY RETAILERS BY COUNTY

COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

kenDAll

keneDy

kent

kerr

kimble

king

kinney

kleberg

knox

lAmAr

lAmb

lAmpAsAs

lA sAlle

lAvAcA

lee

leon

liberty

limestone

lipscomb

live oAk

llAno

loving

lubbock

lynn

mADison

mArion

mArtin

mAson

mAtAgorDA

mAverick

mccullocH

mclennAn

mcmullen

meDinA

menArD

miDlAnD

milAm

mills

mitcHell

montAgue

montgomery

moore

morris

11

0

0

0

3

0

0

19

0

13

0

5

3

6

10

13

44

9

0

1

5

0

30

0

8

7

0

1

23

11

0

80

0

6

1

8

4

0

0

6

195

4

5

42.31%

0.00%

0.00%

0.00%

25.00%

0.00%

0.00%

63.33%

0.00%

32.50%

0.00%

33.33%

33.33%

28.57%

50.00%

48.15%

59.46%

36.00%

0.00%

5.56%

23.81%

0.00%

19.74%

0.00%

66.67%

46.67%

0.00%

20.00%

58.97%

42.31%

0.00%

42.78%

0.00%

20.69%

25.00%

10.26%

17.39%

0.00%

0.00%

35.29%

61.51%

21.05%

50.00%

26

0

0

35

12

0

3

30

4

40

14

15

9

21

20

27

74

25

3

18

21

0

152

3

12

15

1

5

39

26

8

187

4

29

4

78

23

4

5

17

317

19

10
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COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

motley

nAcogDocHes

nAvArro

neWton

nolAn

nueces

ocHiltree

olDHAm

orAnge

pAlo pinto

pAnolA

pArker

pArmer

pecos

polk

potter

presiDio

rAins

rAnDAll

reAgAn

reAl

reD river

reeves

refugio

roberts

robertson

rockWAll

runnels

rusk

sAbine

sAn Augustine

sAn JAcinto

sAn pAtricio

sAn sAbA

scHleicHer

scurry

sHAckelforD

sHelby

sHermAn

smitH

somervell

stArr

stepHens

3

56

48

14

21

231

7

2

87

40

16

54

8

20

37

99

6

11

51

4

6

14

12

10

1

25

37

14

29

12

11

18

68

7

4

15

5

22

2

144

10

44

10

0

25

20

3

3

77

1

1

12

7

6

21

0

8

18

42

1

6

10

0

4

7

2

2

0

11

15

0

9

1

3

14

23

0

0

1

0

8

0

78

3

25

5

0.00%

44.64%

41.67%

21.43%

14.29%

33.33%

14.29%

50.00%

13.79%

17.50%

37.50%

38.89%

0.00%

40.00%

48.65%

42.42%

16.67%

54.55%

19.61%

0.00%

66.67%

50.00%

16.67%

20.00%

0.00%

44.00%

40.54%

0.00%

31.03%

8.33%

27.27%

77.78%

33.82%

0.00%

0.00%

6.67%

0.00%

36.36%

0.00%

54.17%

30.00%

56.82%

50.00%

MINORITY RETAILERS BY COUNTY

APPENDIX B
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MINORITY RETAILERS BY COUNTY

COUNTY TOTAL RETAILERS MINORITY RETAILERS PERCENTAGE

sterling

stoneWAll

sutton

sWisHer

tArrAnt

tAylor

terrell

terry

tHrockmorton

titus

tom green

trAvis

trinity

tyler

upsHur

upton

uvAlDe

vAl verDe

vAn ZAnDt

victoriA

WAlker

WAller

WArD

WAsHington

Webb

WHArton

WHeeler

WicHitA

WilbArger

WillAcy

WilliAmson

Wilson

Winkler

Wise

WooD

yoAkum

young

ZApAtA

ZAvAlA

0

0

0

0

537

8

1

0

0

11

10

200

9

1

10

1

7

5

22

22

32

18

4

11

42

28

0

39

1

7

62

10

0

17

11

0

4

10

9

0.00%

0.00%

0.00%

0.00%

45.47%

7.41%

50.00%

0.00%

0.00%

39.29%

13.70%

31.90%

47.37%

5.88%

45.45%

20.00%

25.00%

22.73%

55.00%

34.38%

61.54%

62.07%

28.57%

34.38%

36.52%

59.57%

0.00%

38.61%

11.11%

53.85%

33.33%

35.71%

0.00%

34.69%

42.31%

0.00%

22.22%

71.43%

69.23%

2

2

9

5

1181

108

2

9

2

28

73

627

19

17

22

5

28

22

40

64

52

29

14

32

115

47

8

101

9

13

186

28

6

49

26

7

18

14

13

TOTAL 17,295 8,271 47.82%

APPENDIX B
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II. TEXAS LOTTERY COMMISSION FORUMS

III. VENDOR FAIRS, CONFERENCES & PROCUREMENT EVENTS

LOCATIONI. STATE ECONOMIC OPPORTUNITY FORUMS 

APPENDIX C

FISCAL YEAR 2014 HUB, MINORITY 
AND SMALL BUSINESS OUTREACH EVENTS

texAs lottery commission AnnuAl Hub forum Austin

lubbock

beAumont 

Austin

Austin

irving

Austin

sAn mArcos

Austin

West texAs business forum

texAs procurement AnD support services  
2014 procurement connection seminAr AnD expo

“strAtegies for success” 2014 interAgency Hub venDor fAir

university of texAs Hub venDor fAir

“Doing business texAs style” At Access 2014

HeAltH AnD HumAn services commission Hub fAir

governor’s smAll business forum

texAs procurement AnD support services  
2014 procurement connection seminAr AnD expo 

Austin 

Houston

Houston 

sAn Antonio 

mcAllen 

Arlington

texAs AssociAtion of AfricAn AmericAn cHAmbers of commerce  
(tAAAcc) AnnuAl conference

Houston minority business supplier Development council expo

texAs AssociAtion of mexicAn AmericAn cHAmbers of commerce  
(tAmAcc) 38tH AnnuAl business conference

bexAr county smAll, minority, WomAn AnD veterAn business 
oWner’s conference 2013

texAs AssociAtion of mexicAn AmericAn cHAmbers of commerce  
(tAmAcc) 39tH AnnuAl business conference

us pAn AsiAn AmericAn cHAmber sW - 13tH AnnuAl AsiAn business expo
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APPENDIX D

FISCAL YEAR 2014 WORKFORCE DIVERSITY 
HUMAN RESOURCES STATEMENT

The Commission strives to ensure that its employee population reflects the ethnic and gender com-
position of the state of Texas. A workforce comprising over 61 percent women and 45 percent 
minorities is the result of our aggressive approach to equal opportunity practices (see table below).

The Commission takes great pride in its workforce diversity. Efforts to maintain and enhance this 
diversity are apparent in the open and fair availability of employment opportunities to all members 
of the public, as well as to Commission employees. Commission staff is expected to treat others with 
respect, regardless of individual differences and lifestyle choices. The Commission recognizes that 
maintaining a diverse workforce plays a role in reaching our goal of increased minority participation. 
This recognition of the value of employee uniqueness is an important factor in the Commission’s 
overall effectiveness.

Programs and policies that aid in accomplishing the goal of workforce diversity include:
	 •    Encouraging a TEAM Approach
	 •    Emphasizing employment recruiting and retention
	 •    Monitoring workforce demographics
	 •    Defining management roles and responsibilities
	 •    Equal Employment Opportunity (EEO) training for management

TEXAS LOTTERY COMMISSION WORkFORCE

TEXAS LOTTERY EMPLOYEES BY ETHNICITY
FISCAL YEAR 2014

ETHNICITY NUMBER OF 
EMPLOYEES

% OF AGENCY 
EMPLOYEES

TEXAS LOTTERY EMPLOYEES BY GENDER
FISCAL YEAR 2014

ETHNICITY NUMBER OF 
MALES

% OF AGENCY 
EMPLOYEES

ETHNICITY NUMBER OF 
FEMALES

% OF AGENCY 
EMPLOYEES

AfricAn AmericAn

HispAnic AmericAn

AsiAn AmericAn

nAtive AmericAn

TOTAL MINORITIES

cAucAsiAn

38

104

11

2

155

186

11.14%

30.50%

3.22%

.59%

45.45%

54.55%

AfricAn AmericAn
HispAnic AmericAn
AsiAn AmericAn
nAtive AmericAn
cAucAsiAn
TOTAL MALES

TOTAL AGENCY
EMPLOYEES

341 100%

7.92%
20.53%

1.75%
0%

31.09%
61.29%

27
70
6
0

106
209

AfricAn AmericAn
HispAnic AmericAn
AsiAn AmericAn
nAtive AmericAn
cAucAsiAn
TOTAL FEMALES

3.22%
9.97%
1.47%

.59%
23.46%

38.71%

11
34
5
2

80
132

TOTAL EMPLOYEES 341 100%
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APPENDIX E
SAMPLE ADVERTISEMENTS 
IN MINORITY NEWSPAPERS
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS
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IT’S A WINNING IDEA!

The Texas Lottery Commission is committed to including Historically 
Underutilized Businesses (HUBs) in its procurement opportunities. Your 
minority or woman-owned company may qualify to be certified as a 

Historically Underutilized Business (HUB) with the State of Texas.

For information about state certification and Texas Lottery 
opportunities, contact our HUB Coordinator,

Joyce Bertolacini at (512) 344-5293 or
joyce.bertolacini@lottery.state.tx.us

To learn more about the State of Texas HUB Program, visit the 
Texas Procurement and Support Services web page at:

http://www.window.state.tx.us/procurement/prog/hub/

© 2014 Texas Lottery Commission. All Rights Reserved.
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS
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“Doing Business Texas Style” Spot Bid Fair
The Texas Lottery Commission Invites You to Attend:

In conjunction with: DFW Minority Supplier Development Council’s ACCESS 2014

Small, minority-owned, and Historically Underutilized Businesses (HUBs) will have 
a unique opportunity to compete for bid awards and network with state agencies 
and institutions of higher education.  Bids must be submitted to agency staff on-site.

Monday, May 12, 2014 | 1:30 pm - 6:00 pm
Tuesday, May 13, 2014 | 9:15 am – 11:30 am & 1:30 pm - 3:30 pm

The Spot Bid Fair is FREE of charge!

For more information contact:
Tiffany Dockery: (512) 471-2863 or tiffany.dockery@austin.utexas.edu

Dominik Mendoza: (512) 389-4538 or dominik.mendoza@tpwd.state.tx.us

Bid opportunities available for view and download at:
http://www.tpwd.state.tx.us/business/bidops/current_bid_opportunities/index.phtml

Location:
Irving Convention Center at Las Colinas | 500 West Las Colinas Blvd.  |  Irving, TX
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We invite you to attend:
Texas Lottery Commission Annual

Historically Underutilized  Business Forum

The forum will provide a brief overview of the TLC’s HUB program, procurement processes, 
and Mentor Protégé initiatives.  The highlight of this event will be roundtable networking 
sessions with Lottery Commission staff and a number of our key contractor representatives.  
Roundtable assignments will be made on a first-come, first-serve basis on the day of the forum.  

Tuesday, July 15, 2014 | 1:00 pm – 4:30pm 

For more information contact:
Joyce Bertolacini, HUB Coordinator: (512) 344-5293 or joyce.bertolacini@lottery.state.tx.us

The TLC HUB Forum is FREE of charge!
Register on-line on or before 7/11/14 at: www.txlottery.org/hub 

Location:
Texas Lottery Commission  | 611 East 6th Street | Austin, Texas

MAKE A WINNING 
IMPRESSION!
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS
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Históricamente Subutilizadas (HUB) en las oportunidades de adquisición. Las compañías 
de dueños minoritarios o mujeres podrán calificar para ser certificadas como las 

Empresas Históricamente Subutilizadas (HUB) por el Estado de Texas.

ES UNA IDEA GANADORA.
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Para más información acerca de la certificación del 
estado y las oportunidades de la Lotería de Texas, 
contacte a Joyce Bertolacini al (512) 344-5293 o

joyce.bertolacini@lottery.state.tx.us

Para saber más acerca del programa HUB del Estado de 
Texas, visite la página web de información y soporte de 
los servicios de adquisiciones:
http://www.window.state.tx.us/procurement/prog/hub/
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS
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Te invitamos a asistir a:
El Foro Anual de Empresas Históricamente Subutilizadas de La Comisión de la Lotería de Texas

Martes 15 de julio, 2014 | 1:00pm – 4:30pm
El foro ofrecerá un breve resumen del programa HUB de TLC, procesos de adquisición, e iniciativas 
de Mentor y Discípulo. El punto culminante de este evento será la oportunidad de hacer valiosos 
contactos con personal de la Comisión de Lotería y con varios de nuestros representantes contratistas. 
Asignaciones a la mesa redonda se basaran por orden en el que lleguen en el día del foro.

Lugar:
Texas Lottery Commission  | 611 East 6th Street | Austin, Texas

Puedes ver y bajar las oportunidades de propuestas disponibles en:
Regístrate por internet a más tardar el 11/7/14 en: www.txlottery.org/hub

Para más información contacta:
Joyce Bertolacini, Coordinadora de HUB: (512) 344-5293 o Joyce.bertolacini@lottery.state.tx.us

¡HAZ UNA GRAN 
IMPRESIÓN!
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La Comisión de la Lotería de Texas te invita a asistir a la

En conjunto con: ACCESS 2014 del DFW Minority Supplier Development Council
Feria de Licitaciones para “Hacer Negocios al Estilo Texano”

Lunes, 12 de Mayo de 2014 | 1:30 pm - 6:00 pm 
 Martes, 13 de Mayo de 2014 | 9:15 am - 11:30 am y 1:30 pm - 3:30 pm

¡La Feria de Licitaciones es GRATUITA!
Las Empresas Pequeñas, propiedad de minorías e Históricamente Subutilizadas (HUBs, 
por sus siglas en inglés) tendrán la oportunidad de concursar por proyectos y de 
hacer valiosos contactos con instituciones de educación superior y agencias estatales. 
Las propuestas deberán entregarse al personal de la agencia presente en el evento.

Lugar:
Irving Convention Center en Las Colinas | 500 West Las Colinas Blvd.  |  Irving, TX

Puedes ver y bajar las oportunidades de propuestas disponibles en:
http://www.tpwd.state.tx.us/business/bidops/current_bid_opportunities/index.phtml

Para más información contacta:
Tiffany Dockery Mays: (512) 471-2863 o tiffany.dockery@austin.utexas.edu

Dominik Mendoza: (512) 389-4538 o dominik.mendoza@tpwd.state.tx.us
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS

這是一個必贏的好主意!
德州樂透委員會在其進行採購時，致力為「歷史上未充分利用的企業」 

(HUB)提供機會。如果您的公司是由少數族裔或女性所擁有，可能有資格獲得德州認証為 
「歷史上未充分利用的企業」(HUB)。

查詢州認証或德州樂透委員會的機會，請聯絡HUB協調員  
Joyce Bertolacini: (512) 344-5293 或   

joyce.bertolacini@lottery.state.tx.us

查詢德州HUB計劃資訊, 請訪問德州採購及支援服務網頁: 
http://www.window.state.tx.us/procurement/prog/hub/
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SAMPLE ADVERTISEMENTS IN MINORITY NEWSPAPERS
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我们邀请您参加:
德州乐透委员会每年一度的

历史上未被充分利用的企业论坛

本论坛将提供简要介绍，帮助您认识德州乐透委员会的历史上未被充分利用的企业(HUB)计
划、采购程序，以及师徒计划。本次活动的亮点是与德州乐透委员会职员和我们主要承包商
的代表举行关系网圆桌会议。圆桌席位在论坛举行当天分配，先到先得。  

2014年7月15日(星期二)下午1:00–4:30 

详情联络:
HUB协调员Joyce Bertolacini，电话: (512) 344-5293或

电邮：joyce.bertolacini@lottery.state.tx.us

参加德州乐透委员会HUB论坛是免费的!
请于2014年7月11日或之前在网上登记，网址：www.txlottery.org/hub 

地点：
Texas Lottery Commission  | 611 East 6th Street | Austin, Texas

留下致胜的
印象！
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“德州式营商”现场暗标交易会     

免费参加现场暗标交易会!

德州乐透委员会邀请您参加:

联办单位: DFW少数族裔供应商发展委员会 ACCESS 2014

在历史上未被充分利用的小型少数族裔企业可借此难得的机会竞投各项目， 
并与州及高等教育机构建立联系。暗标必须交給在现场的机构工作人员。

2014年5月12日 (星期一) 下午1:30–6:00
2014年5月13日 (星期二) 上午9:15–11:30 及下午 1:30–3:30

详情联络:
Tiffany Dockery: (512) 471-2863 或 tiffany.dockery@austin.utexas.edu

Dominik Mendoza: (512) 389-4538 或 dominik.mendoza@tpwd.state.tx.us

查看及下载投标项目请访问:
http://www.tpwd.state.tx.us/business/bidops/current_bid_opportunities/index.phtml

地点：
Irving Convention Center at Las Colinas | 500 West Las Colinas Blvd  |  Irving, TX
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