s for Texas Lottery Retaile

S)U) M) M) E{ R

2010

Texas Lottery® Retailer Promotion

SelljTheselGamesfandiWinfalkreelPackiof)
BreakjthelBank!

You could win packs of
BREAK THE BANK
scratch-off tickets!

July 4 -
August 14, 2010

June/July 2010

us....pg. 11

INSIDE: Executive Director Gary Grief...pg. 2 ® Lucky Rider Winner...pg. 3  Corporate Accounts Spotlight...pg. 4-9 ® FAQs...pg. 10 ® Retailer Survey...pg. 11 ® Million Dollar Retailer Bon



RoundUp

June/July 2010

Email questions or comments about
RoundUp to:
roundup@lottery.state.ix.us

Editors:
Robert Elrod & Roger Prather

Graphic Designers:
Coleen McKechnie & Karen Guzman

Published by the
Texas Lottery Commission

Headquarters:
611 E. 6th Street
Austin TX 78701

RoundUp

Mailing Address:
PO Box 16630
Austin TX 78761-6630

2010

Retailer Services Hotline:
1-800-375-6886

(Select Option 2, then Option 3 for
licensing or accounting questions.)

June/July

Available 7 a.m. - 5:30 p.m. Central Time
Monday - Friday

GTECH Hotline:
1-800-458-0884

(For equipment problems
or fo order fickets.)

Available 4 a.m. - midnight,

7 days a week

Website:
txlottery.org

Gary Grief was appointed executive director of the Texas Lottery Commission
on March 9, 2010.

Grief is an 18-year lottery veteran. [252860] He was appointed in 1991 by the
Texas Comptroller of Public Accounts to the original eight-member task force
assigned to research and launch the Texas Lottery. After lottery start-up in
1992, Grief assumed the role of manager of claim centers, overseeing 24 field
offices statewide. In 1997, Grief accepted the position of director of lottery
operations. While serving in that role, Grief was the recipient of the 2002
“Powers Award” for Performance Excellence in Lottery Operations by the
National Association of State and Provincial Lotteries (NASPL). [311854] This
award is presented annually to outstanding performers in the North Ameri-
can lottery industry.

In 2002, Grief was appointed by the commission to serve the first of two
separate terms as acting executive director. He served in this capacity from
September 2002 to February 2003, and again from July 2005 to January 2000.
He also led the agency as deputy executive director from October 2008 to
March 2010, during the commission’s search for a new executive director.
Between and after each stint as acting executive director, Grief served as
deputy executive director until his official appointment as executive director.

In announcing Grief’s appointment as executive director, Texas Lottery
Commission Chairman Mary Ann Williamson stated, “Our decision was unani-
mous. Commissioners J. Winston Krause, David Schenck and I weighed our
options carefully, and we are confident that Mr. Grief is the right choice to
lead this agency. He has consistently demonstrated his knowledge, [226171]
leadership skills, and decision making ability throughout his tenure at the
Texas Lottery.”

A native Texan, Grief is a graduate of the University of Texas of the Permian
Basin where he earned a bachelor’s degree in business administration.




Summer Retailer Promotion!

Clinton G. Shanefelter Jr. of Somerset claimed his custom-made Lucky Rider motorcycle
in February. Shanefelter won the bike, made by LTD Customs, after scratching a winning Texas Lottery
Lucky Rider instant ticket in November 2009.

Each custom pro-street motorcycle features a hand-painted tank
with 24-karat gold-leaf striping, a diamond wheel design and
oil-tanned leather seat.

This win was a dream come true for
Shanefelter, who said, “I've always
wanted a motorcycle. [152047] T used
to ride when I was younger, and I
enjoy the freedom of it.”
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s promised af the beginning of 2009,

the Corporate Accounts Team has

focused on developing, implementing
and fracking the results of innovative, sales-
driven promotional and marketing plans for
their assigned accounts.

Specifically, the senior business development
manager and each of the key account reps
(KAR) worked diligently with interested
corporate accounts fo design and execute an
unprecedented six exclusive Texas Lottery
co-op promotions that have resulted in
significant gains in lottery product sales

and provided additional free value to the
customers within those accounts.

The exdusive promotions consisted of a
customer offering— “Buy SX of a specified
Texas Lottery on-line game, Get SX of a
specified Texas Lottery on-line game FREE.”
In order to gain approval to conduct an
exclusive co-op promo, the corporate account
had to provide substantial support of the
promo with mulfiple prominent point-of-sale
pieces, media promofion (such as newspaper
ads/flyers, in-store radio spots, external
banners, and signs) along with store-associate
selling. The incredible sales increases during
each of these promotions ranged anywhere
from 27 to 84 percent in the various Texas
Lottery on-line game categories!

In addition to the exdusive co-op promotions,
the Corporate Accounts Team is working with
the accounts to drive their Texas Lottery
product sales and increase their contributions
to the Foundation School Fund through
internally sponsored customer,/player promo-
tions, as well as contest/reward programs

for their sales associates to encourage acfive
selling on a consistent bass.

The keys to creating a successful Texas
Lottery product marketing plan are fo edu-
cate your customers/players on the game
offerings and equipment types, communicate
all available promotional offerings, and ask
for the sale!

Toot’'N Totum
Amarillo

by Randy Hudman, KAR

How about them Cowboys! Last
year during the Texas Lottery
Dallas Cowboy ticket retailer
promotion, Amarillo-based
Toot’N Totum won several sets

of free tickets to Dallas Cowboys
games. David Hudson, special
projects manager for Toot'N Totum,
used the first set of tickets to
attend the Cowboys vs. Redskins
game and reported, “Had a [139996]
great time at the Cowboys game
yesterday, even though they did
not play well. The seats were very
good and anyone that goes should
have an unbelievable time.”

In the spirit of charity, Toot'N
Totum raffled off the next set of
seats they won for the Cowboys
vs. Eagles game on January 3,
2010, among their employees
and donated the proceeds to

the Salvation Army Angel Tree
Program. Not only did the lucky
Toot'N Totum employee get the
FREE Cowboys game tickets, but
they also received two free airline
tickets donated by Toot’'N Totum
Owner Greg Mitchell. This was

an innovative internal-account
promotion that gave back to the
employees and the community,
while also driving Texas Lottery
sales. Thank you Toot’'N Totum for
your support of the Texas Lottery!

Fiesta Mart #7
Houston

by Gina Easley, KAR

Fiesta Mart strives to stay at the
top of their game! Connie Fuentez,
courtesy booth operations manager
at Fiesta, was recently presented
with “Top 10 in Texas” plaques for
2009 sales of specific Texas Lottery
games at 13 of their stores. [144876]

You can visit Fiesta Mart #7 in
Houston and see why their hard
work, dedication and focus on
driving Texas Lottery sales would
make them a “Top 10” anywhere!
Fiesta Mart #7 received awards for
outstanding performance in Total
Sales, Instant Sales (scratch-offs)
and Total Cashes. The store cur-

Fiesta Mart # 7 Team Members
(left to right): Jocelyn Garza, Elsa
Martinez, Brenda Cepeda, Jose
Salamanca and Betty Carmona.

Nash Grocery customer
Louise Davis at a Cowboys game.




rently displays 92 slots, including
20 on-counter slots at the Lottery
Booth, two 24-bin ITVMs and one
24-bin GamePoint. They were
[509214] ranked 8th in the state for
total lottery sales in 2009, equating
to more than $1.8 million!

When asked for the secret to their
success, Courtesy Booth Manager
Jose Salamanca said, “Keep it full!”
Their entire team is trained on
Texas Lottery products and equip-
ment. It is their top priority to al-
ways make sure their ticket dispens-
ers are full with a diverse product
assortment. They staff the Lottery
Booth throughout the day to pro-
vide excellent service and ensure
that their customers return to play
the Games of Texas again and again.

Timewise Food Store
Houston

by Terri Rose, KAR

A successful Timewise-exclusive
Texas Lottery co-op promotion of-
fering customers a free $1 Lotto
Texas® Quick Pick with a $5 Mega
Millions® purchase was conducted
January 11 - 24.

Timewise provided POS, signs and
Muzak messaging advertising the
promotion both inside the stores
and at the gas pumps. Additionally,
there was a gas pump screen mes-
sage that encouraged pay-at-the-
pump customers to come into the
store. Timewise also offered prize
incentives to all their store teams
that sold an average of 10 or more
$5 Mega Millions per day during
the promotion. Timewise saw a
44-percent increase in Mega
Millions sales during this promo-
tion! Not only were the sales re-
sults tremendous, but it also coin-
cided with their total chain re-
branding. Chuck Miller, Timewise

operations manager, believes that
customers are nOw recognizing
their stores as Timewise, not sim-
ply Shell or Chevron as they have
in years past.

Tiger Tote #17

by Terri Rose, KAR

Cashier Jennie Wedding (left) and Store
Manager Deana L. Beck with the Tiger
Tote #17 GamePoint

On December 30, 2009, Tiger Tote
#17 in Schertz received a Game-
Point terminal based on research
that indicated a high propensity to
use self-service equipment, as well
as a high propensity to play Texas
Lottery games. A final factor in de-
termining the location’s qualifica-
tion for the terminal was their sales
history of more than $15,000 in in-
stant ticket sales weekly and more
than $4,000 in on-line sales.

The Tiger Tote #17 GamePoint is in
the perfect, prominent location—
right at the front door—and offers
self-service of 24 instant games, all
on-line games as well as the ability
for players to check the winning
status of their own tickets. [152159]
As always, customers can still play
at the counter with a selection of
more than 20 instant and on-line
games. Currently the GamePoint is
averaging more than $5,300 in
weekly sales. Manager Deana Beck
is happy with her newest Texas
Lottery addition.

Corporate
Accounts

Senior Business
Development Manager:

Mandy Carter
Austin
512-988-4203

Key Account Representatives:

Gina Easley
Austin
800-460-2878

Terri Rose
Houston
800-460-4687

Randy Hudman

Lubbock/Abilene
800-460-5763/800-460-2263

Edward Barron
San Antonio
800-460-7262
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Big Diamond
#1334
Norithcrest

by Edward Barron, KAR

The 2009 Retailer Cash Incentive
Program top drawing prize was
something Valero Big Diamond
#1334 Manager [236891] John
Robinson hoped to win at the
Northcrest store, but really didn’t
think would happen. However,
John decided that the incentive

payment was worth shooting for
and the top prize from the special
drawing would be icing on the
cake for all his efforts to increase
Texas Lottery product sales.

Their sales goals set the bar high
and with a little extra effort in
plus-selling, they earned the in-
centive payment and chances to
win in the drawing. Well, John
and his staff got the icing on
their cake when they won the
drawing top prize of $50,000.
Big Diamond #1334, just north

of Waco, has a mixture of 1-35
customers and a solid neighbor-
hood player base. Their custom-
ers know they can buy the most
recent instant tickets games be-
cause John and his staff keep ev-
ery slot full and always know
what their customers want.

2009 Ctiaiee Casti Ineentive (Pregram

Valero

Big Diamond #1334:
From left: Dale Bowersock,
Texas Lottery instant product
coordinator; John Robinson,
Valero Big Diamond #1334
manager; Ed Passalugo,
assistant manager; Joyce
Williams, customer service

representative; Christy
Burford, LSR.



All retailers are encouraged
to carry these base games
at all times.
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June/July Retailer Survey

(A Yes [dNo 1.Are you aware that a new Texas Lottery retailer cash incentive
program began on May 9?

(A Yes [ No 2.Do you understand that this program does not separate scratch-
off and on-line game sales?

(dYes A No 3.Do you know that there is an ISYS terminal report that allows
you to track your sales status during the incentive program?

[ Yes [ No If you answered “Yes” to 3, have you viewed the ISYS report?

dYes A No 4. Do you understand how this incentive program works—that is,
how to earn cash and entries into the drawing?

dYes [ No 5.Would you like additional information on the cash incentive
program?

Your Retailer Number

Thank you for your time. A retailer will be selected from a random drawing of all completed surveys from this
issue of Roundlp to receive a Texas Lottery prize package of promotional items!

Please send survey to: Dr. David Sizemore, Research Coordinator
Texas Lottery Commission ¢ P.O. Box 16630 ¢ Austin, Texas 78761-6630 * FAX: 512-344-5254

ShortiStopiMarketiReceives TR




Retailer {172

If you find your retailer ID number hidden in

this issue of Roundlp, you can receive a prize
package of Texas Lottery promotional items!

Draw Date Retailer

8/11/08 Brookshire Brothers #6

9/1/09 Big C

To claim your prize, call 1-800-37-LOTTO.
You must call by July 31, 2010.

12/17/09  E-Z Mart 590

I/N/10 Quiklrip #950

1/14/10 Fate Grocery Store Fate
1/25/10
2/1/10
2/1/10
2/8/10

Bonus
$1,125
$2,250
Garden Ridge 54,625
$6,750
$2,000
Country Boys Country Store  Hankamer ~ $2,750
La Fiesta Super Market #10  San Antonio  $750
7-Eleven Conv Store #34044 Mansfield ~ $750
Vin Chau Food Market $2,250

Location

as!

Navasota

Pasadena

Ps . TWO Step

TEXAS LOTTERY

Game

$500,000,000
Blockbuster #1114

Retailer Location

sLTex

t
B3

s

R Tre

Arlington Fuzzy's Beaumont

Set For Life #1057 La Salle Food Mart ~ Waco $10,000

Weekly Grand #1153 Quix #468 Scheriz $10,000

One Star Food Garland

MT&CK Cashing

Monthly
Bonus #1062

$10,000
Houston

$500,000,000
Blockbuster #1114

Right Food Mart Porter $10,000
Draw Date Retailer

3/23/10

Location Bonus

IEXHS*LDHEH?

Short Stop Market Kty S1 million Monthly

Bonus #1164

Leos Stop-N-Shop  Schulenburg  $10,000
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